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H 
SPEECH BY THE P R E M I E R . MR. DUNSTAN. AT U N I V E R S A L WINE CE L LARS 
L T D . , A D E L A I D E . 3 1 . 1 0 . 7 2 
MR. T I L L E Y , L A D I E S AND GENTLEMEN; 
THANK YOU VERY MUCH FOR ASK ING ME HERE TODAY FOR THE LAUNCHING 
OF TH IS IMPORTANT NEW DEVELOPMENT IN THE SOUTH A U S T R A L I A N WINE 
I N D U S T R Y . 
THE ESTABL I SHMENT OF T H I S GROWER -CO -OPERAT IVES CONSORTIUM I S , I 
T H I N K , ONE OF THE MOST S I G N I F I C A N T AND ENCOURAGING EVENTS IN THE 
WINE INDUSTRY FOR SOME Y E A R S . AND WHEN ONE CONSIDERS THAT START-
ING FROM SCRATCH IT HAS BEEN ORGANISED AND BROUGHT INTO BE ING IN 
L I T T L E MORE THAN 12 MONTHS I T ' S OBVIOUS THAT T H I S I S A VENTURE 
MARKED BOTH BY ENTHU5IASM AND COMPETENCE . 
2 
U N I V E R S A L WINE C E L L A R S PROV IDES THE INDEPENDENT GROWER WITH SOME 
SAY IN THE MARKETING OF H I S PRODUCT AND H I S OWN FUTURE IN THE 
INDUSTRY AT A T IME WHEN THE PROPRIETORY COMPANIES ARE ASSUMING A 
MUCH LARGER SHARE OF GRAPE GROWING. 
E Q U A L L Y , I F NOT MORE IMPORTANT , I T PROV IDES THE STRUCTURE FOR A 
CO-ORDINATED AND VIGOROUS S A L E S D R I V E , P A R T I C U L A R L Y AIMED AT 
EXPORT M A R K E T S . 
IN T H I S , MR. T I L L E Y , YOU AND THE LOXTON, RENMARK, B E R R I , W A I K E R I E 
McLAREN V A L E , CLARE AND BAROSSA C O - O P E R A T I V E S YOU REPRESENT HAVE 
THE TOTAL SUPPORT OF MY GOVERNMENT. C E R T A I N L Y THE RESOURCES OF 
THE I N D U S T R I A L DEVELOPMENT D I V I S I O N OF MY DEPARTMENT, OUR A G E N T -
GENERAL IN LONDON AND OUR OVERSEAS TRADE R E P R E S E N T A T I V E S ARE 
A V A I L A B L E TO G I V E A S S I S T A N C E TO SUPPLEMENT YOUR OWN S A L E S M A N S H I P . 
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3. 
I HAVE LONG MAINTAINED THAT A U S T R A L I A N WINES OFFER A P O T E N T I A L 
MAJOR EXPORT E A R N E R . I T W I L L , HOWEVER, REQUIRE THE MOST CAREFUL 
P L A N N I N G , T IME AND RIGOROUS ATTENTION TO Q U A L I T Y AND L A B E L L I N G 
I F T H I S P O T E N T I A L I S TO BE R E A L I S E D . 
MANY A B R I T I S H JUDGMENT OF A U S T R A L I A N WINES I S S T I L L BASED ON 
THAT UNFORTUNATE ONSLAUGHT OF MUCK IMPORTED SOME DECADES AGO 
WHICH TASTED HAND -KN ITTED AND WHOSE E F F E C T S ARE S T I L L WITH U S . 
MOREOVER, A U S T R A L I A N FAUNA DO NOT PROVIDE GOOD WINE D E S C R I P T I O N -
WE WOULD F IND IT D I F F I C U L T TO MARKET WOMBAT W I N E S . 
WINE , MORE THAN MOST OTHER COMMODIT IES , I S S U S C E P T I B L E TO I M A G E -
MAKING , AND A BAD IMAGE - ONCE ACH IEVED - I S P E R S I S T E N T I N D E E D . 
4 . 
I T H I N K , THEREFORE , I T ' S EXTREMELY COMMENDABLE THAT U N I V E R S A L 
HAVE TAKEN SO MUCH TROUBLE IN MAKING THEIR F I R S T WINES AND IN 
MARKETING RESEARCH AND PREPARAT IONS FOR THEM. I T ' S AN I N V E S T -
MENT WHICH I ' M SURE W I L L BE R E P A I D MANY T IMES OVER . YOUR 
ORGANISERS THOUGHTFULLY SENT ME SOME TO SAMPLE OVER THE WEEKEND, 
I EXPECTED THEY WOULD BE GOOD BUT , F R A N K L Y , I WAS ASTONISHED 
AT THE QUAL ITY AND F I N I S H IN SUCH YOUNG W I N E S . T H E Y ' R E NOT 
JUST VERY GOOD: THEY ARE E X C E L L E N T . I T ' S NOT S U R P R I S I N G 
THEREFORE TO LEARN THAT FOUR MEMBER COMPANIES OF THE CONSORTIUM 
WERE P R I Z E WINNERS AT THE RECENT F I R S T WORLD WINE COMPET IT ION 
IN BUDAPEST - FURTHER PROOF , I F I T I S S T I L L NEEDED , OF THE FACT 
THAT THE BEST OF OUR WINES CAN COMPARE WITH ANY COMPET ITOR . 
I WAS DEL IGHTED TO LEARN THAT , WITH A S P L E N D I D LACK OF H U M I L I T Y , 
YOU ARE IN FACT MOUNTING ONE OF YOUR F I R S T S A L E S D R I V E S ON THE 
C A L I F O R N I A MARKET . T H E R E ' S NOTHING MUCH WRONG WITH C A L I F O R N I A N 
W I N E S . I T ' S JUST THAT OURS ARE B E T T E R . YOU HAVE , I KNOW, 
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THOROUGHLY I N V E S T I G A T E D THE AMERICAN MARKET AND ARE CONFIDENT 
OF S U C C E S S . I T PROMISES TO BE A MOST L U C R A T I V E LINE, OF GREAT 
B E N E F I T TO Y O U R S E L V E S , YOUR GROWERS AND SOUTH A U S T R A L I A AS A 
WHOLE. OUR WINE TRADE WITH AMERICA I S S T I L L AT A COMPARAT IVELY 
LOW L E V E L BUT , S I N C E THE U . S . A . B E S I D E S GULP ING DOWN I T S OWN 
LARGE PRODUCTION EVERY YEAR IMPORTS SOME 2 0 - M I L L I 0 N GALLONS 
FROM EUROPE , THE PROF IT P O T E N T I A L I S O B V I O U S . 
S I M I L A R L Y WE CAN LOOK FORWARD TO GREATLY INCREASED S A L E S IN 
JAPAN AND OTHER A S I A N COUNTR IES , AND I LOOK FORWARD TO THE DAY 
WHEN A U S T R A L I A N , AND NOTABLY SOUTH A U S T R A L I A N , WINES ARE EAGERLY 
SOUGHT AFTER BY D I S C R I M I N A T I N G FRENCH, GERMAN AND I T A L I A N 
CUSTOMERS . 
6. 
IT I S I THINK INCUMBENT ON THE FEDERAL AND STATE GOVERNMENTS, 
AS WELL AS ON THE INDUSTRY I T S E L F , TO DO EVERYTH ING WE CAN TO 
PROMOTE WINE EXPORTS IN SUCH A R E A S . TH IS W I L L O F F S E T , IN SOME 
MEASURE , THE IMPACT OF B R I T A I N ' S ENTRY INTO EUROPE ON OUR PRIMARY 
PRODUCTS G E N E R A L L Y . 
ONE EXAMPLE OF THE WAYS IN WHICH WE HAVE BEEN ABLE TO HELP I S 
THAT OUR TRADE AGENTS IN TOKYO HAVE BEEN INSTRUMENTAL IN ARRANGING 
A LARGE ORDER OF DRY WHITE W I N E . SOME 1O-THOUSAND L I T R E S HAVE 
JUST BEEN S H I P P E D TO A J A P A N E S E IMPORTER - THE LARGEST EVER 
S I N G L E SHIPMENT OF BULK WINE TO THAT COUNTRY. 
PROVIDED WE DO, IN F A C T , E X E R C I S E CAUTION IN WHICH WINES WE 
EXPORT AND TAKE CARE THAT I T I S THE BETTER ONES THAT ARE SOLD , 
I DON ' T THINK WE HAVE ANY SER IOUS PROBLEMS WITH QUAL ITY OR P R I C E 
IN GETTING AND KEEP ING B IGGER EXPORT MARKETS . 
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OUR MAIN D I F F I C U L T Y 15 IN PROMOTION AND CUSTOMER E D U C A T I O N . 
WINE S E L L I N G I S AT LEAST AS C O M P E T I T I V E AN AREA AS MOTOR CARS , 
AND, WHILE I THINK WE CAN DO I T AND SUCCEED HANDSOMELY, WE HAVE 
TO REMEMBER THAT WE 'RE UP AGAINST E X P E R T S . THE FRENCH DON ' T 
H E S I T A T E TO C A P I T A L I S E ON THE IR HISTORY AND S E L L A WHOLE MYSTIQUE 
ALONG WITH A BOTTLE OF BURGUNDY. WHEN YOU LOOK AT I T A L I A N S A L E S 
METHODS I T S0MET IME5 SEEMS THAT THE GOOD GRAPE GROWERS OF 
TUSCANY ASSUME THEY HOLD A MONOPOLY ON SUNSHINE AND C H E E R F U L N E S S . 
WE HAVE TO BE EQUALLY A G G R E S S I V E AND EQUALLY I M A G I N A T I V E . WE HAVE 
TO ADMIT THAT MANY PEOPLE ABROAD DON 'T EVEN R E A L I S E THAT A U S T R A L I A 
PRODUCES WINES AT A L L AND THAT OTHERS THINK WE TURN OUT ONLY 
MEDIOCRE ONES . 
8, 
W E ' V E GOT TO OVERCOME SUCH IGNORANCE OR BUYER R E S I S T A N C E AND DO 
SO IN A D I S T I N C T I V E FASHION THAT W I L L CREATE BRAND L O Y A L T Y . 
I THINK THE WAY THAT U N I V E R S A L I S GOING ABOUT T H I S TASK W I L L VERY 
SHORTLY MAKE A U S T R A L I A N WINES KNOWN AND WELCOME TO THOUSANDS 
MORE CUSTOMERS. I KNOW, TOO, THAT EQUALLY DETERMINED MARKETING 
W I L L BE A P P L I E D TO DOMESTIC S A L E S . 
MR. T I L L E Y , I DO CONGRATULATE YOU AND A L L THOSE INVOLVED ON THE 
QUAL ITY OF YOUR PRODUCTS AND THE I N I T I A T I V E SHOWN IN LAUNCHING 
TH IS NEW V E N T U R E . 
IT G IVES ME MUCH PLEASURE NOW O F F I C I A L L Y TO ANNOUNCE THAT THE 
PRODUCTS W I L L BE SOLD UNDER A MOST A T T R A C T I V E L Y - D E S I G N E D " J A M E S 
COOK" L A B E L AND TO DECLARE THEM ON S A L E . 
THANK YOU. 
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